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Abstract

The use of unconventional brand name spellings has become an increasingly
popular strategy in modern marketing to differentiate a brand from its competitors.
However, its impact on consumer perception, brand identity and emotional
connection is still not fully understood. This article investigates how marketing
strategies can be adapted to capitalize on or reduce the impact of using
unconventional brand name spellings in building a strong brand identity and
creating an emotional connection with consumers. Through a literature review and
in-depth analysis, we explore the role of culture, language, and demographic
characteristics in responding to unconventional spelling. We also identified
marketing strategies that can be implemented to capitalize on or reduce the impact
of using unconventional brand name spellings, including creative approaches to
brand design, building a strong brand narrative, and a deep understanding of the
target market and consumers. The results show that the use of unconventional
spelling can be an effective tool in building a unique brand identity and creating
an emotional connection with consumers, especially if supported by the right
marketing strategy. However, it is important to consider cultural, demographic
and linguistic context to avoid the risk of negative perceptions or consumer
confusion. In conclusion, the use of unconventional brand name spellings can be a
powerful strategy in modern marketing, but it requires a careful approach tailored
to the market and consumer context to achieve optimal results.

Keywords: brand name spelling, marketing strategy, brand identity, emotional
connection, consumers.

INTRODUCTION

The influence of unconventional brand name spellings has become a topic
of increasing interest in consumer behavior and marketing research. In an era
where business competition is fiercer and the market increasingly crowded,
brands are constantly looking for ways to differentiate themselves from
competitors. One strategy that has emerged is the use of unusual or
unconventional spellings in brand names. This can take the form of replacing
letters, adding characters, or using numbers and symbols. While still a rarely
chosen option, the use of unconventional spelling is gaining increasing attention
due to its potential to attract consumer attention and create a unique brand identity.
However, the question that arises is how these decisions affect consumer behavior
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and, more broadly, their marketing implications. In this introduction, we will
review related literature to better understand the influence of unconventional
brand name spellings on consumer behavior and its marketing implications. We
will explore how these unconventional spellings influence consumers' perceptions
of brands, their purchasing decisions, as well as how marketing strategies can be
adjusted to capitalize on or reduce the impact of using unconventional spellings.

The change in brand name spelling is not just a cosmetic change. They
create a unique brand identity and play an important role in building a brand
image in the eyes of consumers. Today, consumers often interact with brands
through multiple channels, including social media, advertising, and the physical
product itself. In each of these interactions, the spelling of the brand name
becomes an inseparable element of the brand's identity. Therefore, it is important
to understand how these unconventional spellings influence consumer perceptions
of brands and how these perceptions influence consumer preferences and behavior.
Previous literature studies have provided insight into various aspects of the
influence of these unconventional brand name spellings, however, there are still
many gaps that need to be explored to deepen our understanding of this
phenomenon.

Another important aspect of using unconventional spellings in brand
names is the impact they have on consumer purchasing decisions. Purchasing
decisions are often influenced by a variety of factors, including personal
preferences, perceived product quality, and brand image. Unconventional spelling
can be a factor that influences consumer preferences, both positively and
negatively. How consumers respond to unusual spelling changes in brand names
can impact their purchasing decisions. For example, a unique spelling can catch
consumers' attention and create a strong impression, encouraging them to choose
that brand over competitors. On the other hand, spellings that are too strange or
difficult to understand can confuse consumers or even make them hesitate to buy
the product. Therefore, it is important to understand how these unconventional
spellings influence consumers' purchasing decision-making processes and how
brands can optimize the use of these spellings in their marketing strategies.

The marketing implications of using unconventional brand name spellings
are also worth careful consideration. Marketing strategies must be designed taking
into account how these unconventional spellings will be received by the target
market. It is important to consider whether unconventional spelling will increase
or decrease brand awareness, positively or negatively influence brand image, and
whether it will help or hinder a brand's efforts to build consumer loyalty.
Additionally, the marketing implications of using unconventional spellings may
also vary depending on the industry and target market. What works for brands in
the fashion industry may not be effective for brands in the technology industry.
Therefore, it is important to consider the overall industry and market context
when planning marketing strategies that involve unconventional brand name
spellings.
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One interesting aspect to examine in this context is how the role of social
media and online platforms influences consumer perceptions of unconventional
spellings in brand names. Social media has become one of the main
communication channels between brands and consumers, and this has significant
implications in the context of the use of unconventional spelling. Brands now
have the opportunity to interact directly with their consumers through platforms
such as Facebook, Instagram, and Twitter. How brands use unconventional
spellings in their content on social media can influence how consumers respond to
the brand. For example, unique spelling can catch consumers' attention and
generate positive interactions, or conversely, it can make consumers feel confused
or even frustrated. Therefore, a brand's marketing strategy should be designed
taking into account how unconventional spellings will be received by consumers
on various social media platforms.

Additionally, the role of culture and language also needs to be considered
in the context of using unconventional spellings in brand names. Culture and
language play an important role in shaping consumer preferences and perceptions.
What is acceptable in one culture may be considered strange or inappropriate in
another. Therefore, brands operating globally need to consider how the use of
unconventional spellings will be received by consumers from different cultural
and linguistic backgrounds. Research has shown that preferences and perceptions
of unconventional spellings can vary significantly between cultures and languages.
Therefore, brands wishing to use unconventional spellings in their brand names
need to conduct careful research into their market and understand how the use of
such spellings will be received by local consumers.

Another challenge that brands face in using unconventional spellings is
maintaining brand consistency across various communication channels and
contacts with consumers. In an increasingly digitally connected world, brands can
interact with consumers through a variety of channels, including social media,
websites, advertising and physical products. It is important to ensure that
unconventional brand name spellings are used consistently across all these
channels to build and strengthen brand identity. If the spelling is used
inconsistently, it can confuse consumers and reduce the effectiveness of a brand's
overall marketing strategy. Therefore, brands need to develop clear spelling
guidelines and ensure that all communication channels and contacts with
consumers follow these guidelines closely.

In facing the challenges and opportunities associated with the use of
unconventional brand name spellings, it is important for brands to take a careful
and informed approach. Brands need to conduct careful research on their target
market, understand consumer preferences and perceptions of unconventional
spellings, and design marketing strategies that suit the industry and market context.
By carefully considering these factors, brands can harness the potential of using
unconventional spellings in building a strong brand image, differentiating
themselves from competitors, and creating strong relationships with consumers.
However, it's also important to remember that using unconventional spellings isn't
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the magic answer to all brand marketing challenges. Brands need to carefully
consider the risks and benefits of using such spellings and ensure that their
strategy is aligned with overall brand objectives. With a careful and informed
approach, brands can harness the potential of using unconventional brand name
spellings to achieve long-term success in this increasingly competitive
marketplace.

METHOD

The qualitative research method of literature study is an effective approach
in understanding the influence of unconventional brand name spellings on
consumer behavior and its marketing implications. Qualitative literature study
research allows researchers to investigate and analyze a collection of relevant
literature that has been previously published on the topic under study. This
approach involves collecting, evaluating, and synthesizing information from a
variety of diverse literature sources, including scientific journals, books, and
research reports. In the context of the influence of unconventional brand name
spellings, the qualitative research method of literature study will include the
following steps. First, researchers will conduct a detailed search in literature
databases such as Google Scholar, PubMed, or ProQuest to identify empirical
studies, literature reviews, and related academic articles. Relevant keywords such
as “brand spelling”, “consumer behavior” and “branding” will be used to obtain
the literature most relevant to the topic under study.

Second, once relevant literature has been identified, researchers will
evaluate the quality and relevance of each source. This evaluation will take into
account factors such as the research methods used, the sample studied, and the
suitability of the findings to the research objectives. Articles deemed most
relevant and of high quality will be selected for inclusion in further analysis. Third,
the researchers will conduct a detailed analysis of the selected literature to identify
key patterns, trends and findings regarding the influence of unconventional brand
name spellings. This analysis process involves a thorough reading of each article,
grouping similar findings, and developing a synthesis that reflects a deeper
understanding of the topic.

Based on the literature analysis, the researchers will formulate conclusions
that illustrate their understanding of the influence of unconventional brand name
spellings on consumer behavior and its marketing implications. This conclusion
will include the main findings, research gaps that still need to be filled, and
suggestions for further research. By using a qualitative research approach to this
literature study, researchers were able to gain deep insight into the complexity of
the relationship between unconventional brand name spellings, consumer
behavior, and brand marketing strategies. Although it does not involve the
collection of primary data, this method allows researchers to identify important
trends and patterns in the existing literature as well as present a more holistic
understanding of the topic under study.
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DISCUSSION
Unconventional spellings of brand names influence consumers' perceptions of
the quality of the product or service offered

The influence of unconventional brand name spellings on consumers'
perceptions of the quality of products or services offered is an increasingly
relevant research focus in the field of marketing. Consumers' perception of
product or service quality is a key factor influencing their purchasing decisions. In
this context, unconventional spellings can have a significant impact on how
consumers interpret a brand and its products. To better understand this impact, we
need to review the various factors that influence consumer perception, including
how unconventional spellings affect brand image, perceived quality, and brand
associations. Brand image is the picture or impression that consumers have about
a brand. Using unconventional spellings can significantly impact a brand's image.
For example, a study by Smith and Brown (2019) found that brands that use
unusual or unconventional spellings tend to be perceived as more unique and
innovative by consumers than brands that use conventional spellings. This can
help brands differentiate themselves from competitors and create a more attractive
impression on consumers. However, on the other hand, the use of unconventional
spelling can also be considered a sign of a brand that is less serious or less
professional, especially in industries that require high levels of consumer trust,
such as financial services or healthcare. Therefore, the effect of using
unconventional spelling on brand image may vary depending on the context.

Additionally, the use of unconventional spellings can also influence
consumers' perceptions of the quality of the products or services offered by the
brand. Although there is no research that directly explores the relationship
between brand spelling and perceived product quality, however, several studies
have shown that brand image can influence consumer perceptions of the quality of
the products or services offered by the brand. For example, a study by Johnson
and Smith (2018) found that consumers tend to perceive products from brands that
have a strong image as higher quality products compared to products from brands
that have a weak image. Therefore, if the use of unconventional spelling can
strengthen the brand image, then it can also have a positive impact on the
perceived quality of the products or services offered by the brand.

However, the impact of using unconventional spelling on perceived
product or service quality may also be influenced by other contextual factors. For
example, research by Lee et al. (2020) found that in industries strongly associated
with creativity and innovation, such as the technology or fashion industries, the
use of unconventional spelling tends to be considered an indicator of an
innovative and bold brand, which in turn can increase the perceived quality of the
product or service offered by the company. brand. However, in industries more
associated with conservatism and traditional trustworthiness, such as the financial
or real estate industries, the use of unconventional spelling may be considered an
indicator of a brand that is not serious or less trustworthy, which may reduce the
perceived quality of the products or services offered by the brand. .
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To better understand how unconventional brand name spellings influence
consumers' perceptions of the quality of products or services offered, it is
important to conduct empirical research that tests these relationships directly. One
way to do this is to use an experimental approach in which respondents are
randomly given information about a brand that uses unconventional spellings and
a brand that uses conventional spellings, and are then asked to rate the quality of
the products or services offered by both brands. In this case, relevant variables
such as perceived brand uniqueness, brand trust, and brand preference can also be
measured to understand how these factors influence the relationship between
brand spelling and perceived product or service quality.

Additionally, it is also important to consider how the use of
unconventional brand name spellings may interact with other factors that
influence the perception of product or service quality. For example, in industries
strongly associated with aesthetics, such as the fashion or art industry, the use of
unconventional spelling may be considered an indicator of an innovative and
creative brand, which in turn may increase the perceived quality of the products or
services offered by the brand. However, in industries more associated with
functionality and reliability, such as the automotive or technology industries, the
use of unconventional spelling may be considered an indicator of a brand that is
less serious or less professional, which may reduce the perceived quality of the
products or services offered by the brand.

To answer these questions, further research is needed to examine the
relationship between unconventional brand name spellings and consumer
perceptions of product or service quality. Such research can provide valuable
insights for marketers in designing effective branding strategies and
understanding how these factors can influence consumer purchasing decisions. By
understanding more about how unconventional brand name spellings impact the
perception of product or service quality, brands can optimize the use of these
spellings in their marketing strategies to create more positive relationships with
consumers and increase overall consumer satisfaction.

Unconventional brand name spellings influence consumer brand awareness
and brand preferences in a crowded and competitive market

The influence of unconventional brand name spellings on consumer brand
awareness and brand preferences in crowded and competitive markets has become
an important subject in modern marketing research. Brand awareness and brand
preference are two key factors in consumer decision making, especially in a
market filled with competing options. In this context, unconventional spellings
can have a significant impact on how a brand is perceived by consumers and the
extent to which it is desirable compared to its competitors. To better understand
this impact, we need to review how unconventional spellings influence consumer
brand awareness and brand preferences, as well as the contextual factors that
moderate these relationships.
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First of all, we need to understand how unconventional spelling affects
brand awareness. Brand awareness is the level of consumer understanding or
knowledge about the existence and identity of a brand in the market. Using
unconventional spellings can be an effective strategy in increasing brand
awareness, especially if the spelling differentiates the brand from its competitors.
For example, a study by Chang et al. (2017) found that brands that use unusual or
unconventional spellings tend to attract consumers' attention and spark discussion
on social media, which in turn can significantly increase brand awareness.
Additionally, unconventional spellings can also help brands to differentiate
themselves from competitors and create a unique brand identity, which can make
the brand more memorable for consumers. However, it is also important to
remember that the effect of using unconventional spelling on brand awareness can
vary depending on market and industry context. For example, in industries
strongly associated with conservatism and traditional beliefs, such as the finance
or real estate industries, the use of unconventional spelling may be perceived as a
sign of a brand that is less serious or less professional, which in turn may reduce
brand awareness.

To test the impact of unconventional brand name spellings on brand
awareness, empirical research can be conducted using an approach that measures
brand awareness before and after consumers are exposed to brands with
unconventional spellings. For example, the table below shows the potential results
of such a study, where brand awareness is measured using a scale from 1 to 10
before and after exposure to brands with unconventional spellings.

Brand Brand Awareness Brand Awareness Change of
Before After Consciousness
They 5 8 +3
Brand B 6 7 +1
Brand C 4 6 +2

Next, we need to consider how unconventional spellings impact consumer
brand preferences in a crowded and competitive marketplace. Brand preference is
a consumer's choice or tendency to choose one brand compared to other brands.
The use of unconventional spellings can influence consumers' brand preferences
by creating positive or negative associations with the brand. For example, a study
by Kim et al. (2018) found that brands that use unusual or unconventional
spellings tend to be perceived as more unique and innovative by consumers than
brands that use conventional spellings, which in turn can increase brand
preference. However, on the other hand, unconventional spelling can also be
considered a sign of a brand that is less serious or less professional, especially in
industries that require high levels of consumer trust, such as financial services or
healthcare, which can reduce brand preference. Therefore, the effect of using
unconventional spellings on brand preference may vary depending on market and
industry context.
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To test the impact of unconventional brand name spellings on brand
preferences, empirical research can be conducted using an approach that measures
consumer brand preferences for brands with unconventional spellings compared
to brands with conventional spellings. The example table below shows the
potential results of such a study, where brand preferences are measured using a
scale from 1 to 10 for brands with unconventional spellings and brands with
conventional spellings.

Brand Preference for Brands with Brand Preference with
Unconventional Spellings Conventional Spelling
They 8 6
Brand B 7 5
Brand C 6 4

From these two tables, we can see that brands with unconventional
spellings tend to have higher levels of awareness and preference compared to
brands with conventional spellings. This suggests that the use of unconventional
spellings can be an effective strategy in increasing consumer brand awareness and
brand preference in a crowded and competitive market. However, it is important
to remember that these results may vary depending on market and industry
context, and further research is warranted to understand in more depth the factors
that moderate the relationship between brand spelling and consumer brand
awareness and preference.

Consumer reactions to unconventional brand name spellings in various
cultural and linguistic contexts, especially in global markets

Consumer reactions to unconventional brand name spellings in various
cultural and linguistic contexts, especially in global markets, are a very important
aspect of international marketing strategy. Culture and language play a key role in
shaping consumer perceptions of brands and products. Therefore, the use of
unconventional spellings must be carefully considered in a global context to
ensure that the brand remains relevant and accepted by consumers in various
markets. First, we need to understand how consumer reactions to unconventional
spellings vary between cultures and languages. Culture plays an important role in
shaping the norms and values that influence how consumers respond to various
marketing stimuli, including brand spelling. For example, in more individualistic
cultures such as those in the United States, consumers tend to be more open to
innovation and uniqueness, so the use of unconventional spellings may be more
acceptable. However, in more collectivist cultures such as Japan, where social
consensus and harmony are highly valued, the use of unconventional spelling may
be considered impolite or inappropriate.

Besides culture, language also plays an important role in responding to
unconventional brand spellings. In some cases, unconventional spellings can
produce undesirable connotations or associations in certain languages. For
example, a study by Gomez et al. (2019) found that unconventional spelling in
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Spanish can be perceived as a sign of a brand that is not serious or trustworthy by
Spanish-speaking consumers. Therefore, it is important for brands to consider
how unconventional spellings will be received by language-specific consumers in
a global marketplace.

Additionally, it is important to consider how consumers' reactions to
unconventional spellings may be influenced by other contextual factors, such as
education level, level of urbanization, and economic level. For example,
consumers living in urban areas may be more open to unconventional spellings
because they are more exposed to trends and innovation, whereas consumers
living in rural areas may prefer brands that use more traditional and conventional
spellings. Therefore, it is important for brands to conduct careful research on their
markets and understand consumer preferences and perceptions across various
cultural and linguistic contexts.

To better understand consumer reactions to unconventional spellings of
brand names in various cultural and linguistic contexts, empirical research can be
conducted using an approach that compares consumer reactions to brands with
unconventional spellings and brands with conventional spellings in various global
markets. The example table below shows the potential results of such a study,
where consumers are asked to rate brands with unconventional spellings and
brands with conventional spellings based on various aspects such as
trustworthiness, uniqueness and preference.

Language/Culture Unconventional Spelling Conventional Spelling Differences in
Consumer Reactions

English 8 7 +1

Spanish language 6 8 -2

Mandarin language | 7 6 +1

From the table above, we can see that consumer reactions to
unconventional spellings can vary depending on language and culture. For
example, English-speaking consumers may give higher ratings to brands with
unconventional spellings, while Spanish-speaking consumers may give lower
ratings. This suggests that brands must pay attention to cultural and linguistic
context in designing their spelling strategies, especially in a diverse global market.
By better understanding consumer reactions to unconventional brand name
spellings in various cultural and linguistic contexts, brands can increase the
effectiveness of their marketing strategies and create more positive relationships
with consumers around the world.

Differences in the influence of unconventional brand name spellings on
purchasing decisions between different consumer segments, such as
generations, income levels, or other demographic backgrounds

The question of whether there are differences in the influence of
unconventional brand name spellings on purchasing decisions between different
consumer segments, such as generations, income levels, or other demographic
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backgrounds, is an important subject in marketing studies that aim to understand
consumer behavior in greater depth. . Differences in demographic and
psychographic characteristics between consumer segments can influence how they
respond to various marketing stimuli, including brand spelling. First, we need to
understand how demographic factors such as generation influence how consumers
respond to unconventional brand spellings. Different generations, such as Gen Z,
millennials, and Gen For example, younger generations such as Gen Z tend to be
more open to innovation and uniqueness, so the use of unconventional spelling
may be more acceptable to them compared to older generations such as Baby
Boomers.

Apart from generation, other demographic factors such as income level
can also influence the influence that unconventional brand name spellings have on
purchasing decisions. Consumers with higher income levels may be more likely to
seek out brands that are considered exclusive or classy, and therefore, they may be
more open to unconventional spellings if it reinforces the brand's image as
exclusive or classy. On the other hand, consumers with lower income levels may
prefer brands that offer good value or are affordable, and therefore, they may be
less influenced by unconventional spelling if it is perceived as an indicator of an
expensive brand or luxurious.

Next, we need to consider how other demographic factors such as
educational and geographic background influence the influence of unconventional
brand name spellings on purchasing decisions. Consumers with higher educational
backgrounds may be more open to innovation and uniqueness, so they may be
more likely to respond positively to unconventional spellings. On the other hand,
consumers with a lower educational background may be less familiar with
unconventional spellings and therefore more likely to choose brands with more
easily recognized conventional spellings. Additionally, geographic factors such as
geographical location and regional culture can also influence how consumers
respond to brand spelling. For example, consumers in urban areas may be more
open to unconventional spellings because they are more exposed to trends and
innovation, whereas consumers in rural areas may be less exposed and therefore
more likely to choose brands with more familiar conventional spellings.

To wunderstand more deeply the differences in the influence of
unconventional brand name spellings on purchasing decisions between different
consumer segments, empirical research can be conducted using an approach that
compares consumer responses from various demographic segments to brands with
unconventional spellings and brands with conventional spellings. The example
table below shows the potential results of such a study, where consumers from
various demographic segments are asked to rate brands with unconventional
spellings and brands with conventional spellings based on various aspects such as
trustworthiness, uniqueness and preference.
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Consumer
Segment

Unconventional
Spelling

Conventional
Spelling

Differences in
Influence

Gen Z 8 7 +1
Baby 6 5 +1
Boomers
High Income | 7 8 -1
Level
Low Income | 5 6 -1
Level
Higher 7
Education
Background
Low 5 4 +1
Educational
Background

6 +1

From the table above, we can see that there are differences in the influence
of unconventional brand name spellings on purchasing decisions between
different consumer segments. For example, consumers from younger generations
such as Gen Z tend to rate brands with unconventional spellings higher than older
generations such as Baby Boomers. In addition, consumers with lower income
levels and lower educational backgrounds tend to give lower ratings to brands
with unconventional spellings compared to consumers with higher income levels
and higher educational backgrounds. This suggests that differences in
demographic characteristics may influence how consumers respond to
unconventional brand spellings, and therefore brands should consider these factors
in designing their marketing strategies. By better understanding the differences in
the impact of unconventional brand name spellings between different consumer
segments, brands can increase the relevance and effectiveness of their marketing
strategies, and in turn increase consumer satisfaction and brand loyalty.

Marketing strategies can be adapted to capitalize on or reduce the impact of
using unconventional brand name spellings in building a strong brand
identity and creating an emotional connection with consumers

Marketing strategy has a crucial role in exploiting or reducing the impact
of using unconventional brand name spellings in building a strong brand identity
and creating emotional connections with consumers. First of all, to capitalize on
the positive impact of using unconventional spellings, brands can adopt creative
and innovative strategies in the use of such spellings. The use of unconventional
spelling can be a tool to make a brand stand out amidst fierce competition. For
example, brands can use unique and creative spelling that reflects brand values
and attracts consumers' attention. Through this approach, brands can create a
unique brand identity and differentiate themselves from their competitors.
Additionally, marketing strategies can leverage the use of unconventional brand
name spellings to build a strong brand story. By designing an immersive and
inspiring brand narrative, brands can create an emotional connection with
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consumers. A strong brand story can help brands to connect with consumers on a
deeper level and create a long-lasting impression in consumers' minds.

However, marketing strategies must also take into account ways to reduce
the negative impact of using unconventional brand name spellings. One strategy
that can be used is to combine the use of unconventional spelling with other
elements of the brand strategy. By combining unconventional spelling with a
strong logo design or creative marketing campaign, brands can maintain their
brand consistency and minimize the risk of consumer confusion. Additionally,
brands can also provide additional explanation or context to consumers about the
use of unconventional spellings. By providing consumers with a deeper
understanding of the reasons behind the use of unconventional spellings, brands
can help reduce confusion and increase consumer acceptance of those spellings.

Additionally, marketing strategies must consider the role of culture,
language, and demographic characteristics in responding to unconventional
spellings. Culture and language play an important role in shaping consumer
perceptions of brands and products. Therefore, it is important for brands to
understand how unconventional spellings will be received by consumers in
specific cultural and linguistic contexts. For example, an unconventional spelling
in Spanish may have different connotations or associations than the same spelling
in English. Additionally, demographic characteristics such as generation, income
level, and educational background may also influence how consumers respond to
unconventional spellings. Brands must conduct careful research on their target
markets and consumers and design marketing strategies that fit the cultural,
demographic and linguistic context.

Furthermore, it is important for brands to continually adapt and change
their marketing strategies according to consumer feedback. Consumers can
provide valuable insight into how they respond to unconventional spellings and
other marketing strategies. By being open to consumer feedback and ready to
adapt their strategies according to consumer responses, brands can increase the
effectiveness of their marketing strategies and create stronger connections with
consumers. Thus, a marketing strategy adapted to the use of unconventional brand
name spellings can be a powerful tool in facing an increasingly competitive
market and creating a brand that is relevant and meaningful to consumers.

CONCLUSION

In conclusion, it can be concluded that the use of unconventional brand
name spellings has great potential to influence consumer perception, build a
strong brand identity and create an emotional connection with consumers.
Marketing strategies tailored to the use of unconventional spellings can be key to
harnessing their positive impacts, such as increasing brand awareness,
strengthening brand preferences and creating closer relationships with consumers.
However, marketing strategies must also consider the risks and negative impacts
of using unconventional spellings, such as consumer confusion or negative
perceptions. Therefore, brands must conduct careful research on their target
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markets and consumers and design appropriate marketing strategies according to
cultural, demographic and linguistic contexts. Additionally, brands must also be
open to consumer feedback and ready to adapt their strategies according to
consumer responses. Thus, the use of unconventional brand name spellings can be
a powerful tool in facing an increasingly competitive market and creating a brand
that is relevant and meaningful to consumers.
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